Local Marketing Ideas
for Insurance Agents



Beyond Your Network

— Expand into the community
with zero ad spend

— Show up in the right places

— Offer immediate value
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The Trust Equation
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Visibility Builds Comfort

People buy from people they feel
comfortable with. Visibility creates
familiarity, and familiarity creates trust.



Senior & Community
Centers

Position yourself as a teacher, not a salesperson.

Host free educational sessions

Focus on Medicare options

Leave cards for 1-on-1 help
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Faith Communities

Provide value first and let
relationships develop naturally.

Short sessions after services

Senior ministry outreach

- Organic referral generation
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Local Business a
Partnerships .

R
1-:..-:.._‘_. s

K -:\- Iéq_' R 3 T
BRI e
p s R
harmacies™ S,
2 .:."_"_.I e -.q‘.‘: e

Build a reciprocal referral loop

with community pillars.
y P Tax Preparers

Real Estate Agents

Financial Advisors




Events & Health Fairs

Engage prospects actively seeking answers.

Setup a . Display aclear Answer concerns
% b simpletable question sign ‘ directly

-— Free Medicare questions answered here
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The Consistency Rule
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The 90-Day Strategy

Focus your energy to build a
sustainable local book.




Stop planning and start connecting.
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Offer immediate value




M ake 1 Phone € all l

& Callalocal center, church, or business

« Offer afree educational session

+ Ask to leave your information
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1 Call. That is it.



