Using Al to Write

Insurance Outreach That
Sounds Like You



The Blank Screen Problem

R R L s Ty et ."'- :
g B 5 . 1
.. -..' .
- ¥
|
.1 @
il
1
.'\u
[

_..-.-.Most agents waste 20
- minutes staring at a draft
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The Result: Stiff, generic
outreach

ution: Generate

om wJ in seconds
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The Input Determines The Out it

Generic Context

Buzzwords and
robotic tone




The 3-Part Prompt Architecture
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Define your tone, not just your title
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Part 3 -Wh at You Wa nt
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qu e objective and the boundarl s @

- Short follow-up email " "

Remind her we talked

Offer to answer questions
Not a sales pitch &\




The Blueprint in Action
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The 80 20 Rule

80% Al 20% You BZ

Generates the starting Adjusts the tone to make it
draft and structure authentically yours
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The Golden Rule
»ﬁ_ﬂx,. ays read before you send

Re .::_,_rlte or delete Ensure it sounds like
1 ic language it came from you
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Your Action Step
.

J Open any Al tool right now

J Write one prompt using the 3-part formula

J Generate, adjust, and send one message
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