MEDICARE
ADVANTAGE
VS. MEDIGAP

A BRIEF OVERVIEW OF ENROLLMENT RATES, POPULAR
PLANS, AND OVERALL BENEFICIARY SATISFACTION.
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NEARLY HALF OF ALL MEDICARE ADVANTAGE
PLANS RECEIVED A 4.STAR OR BETTER RATING OUT
OF FIVE STARS
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BENEFICIARES WOULD RECOMMEND MEDIGAP TO
A FRIEND OR RELATIVE TO FILL THE GAPS LEFT BY
TRADITIONAL MEDICARE
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